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Abstract 
It is the competition principle to “Select the superior and eliminate the inferior, 
the survival of the fittest”. In our market competition, Competitive Advantage (CA) is 
the core of firm performance——the firm with strong CA grows and the firm with 
feeble CA deceases. AS a result, the research on CA becomes the core of strategic 
management research. The research of CA goes through three stages from the 
classical integrated theory, the exogenous theory and at last to the endogenous theory, 
so a resource-based view of the firm is the core of the endogenous theory of CA. The 
subject of the present dissertation is the costume manufacturer in Quanzhou, Fujian 
province. The analysis mothod of data is Structural Equation Modelling (SEM) and 
the dissertation studies the relation of firm resources and CA and firm performance. A 
resource-based basic model of CA and firm performance as well as the operable 
subsection model is established. For the first time, the firm whole resource, CA and its 
performance are involved in the model at home. In theory, the dissertation enriches 
the theory of CA, under Chinese especial condition in particular, which also enriches 
experience research and verifies the past theory of CA. In practice, the dissertation 
can guide firms to cultivate their resources, and gain greater CA so as to improve their 
performance. A suit of measure indexes is also set up and used to measure the 
costume manufacturers. First, the data is tested through non-response bias evaluation 
and reliability and validity of the measure; second, the data is analysed by SEM; 
finally, the result of the whole model is reached. In conclusion, four very important 
conclusions are made: CA affects firm performance positively; firm resources have 
important effect on CA either positively or negatively; the effects among different 
resources are different; firm resources affect firm performance greatly, some resources 
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